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Since 1991, we’ve been a trusted partner to thousands of advertisers nationwide. As the 
leading powersports classi�eds marketplace, CycleTrader.com will put you in front of a 
targeted audience of motorcyclists actively searching for their next vehicle.

The Road to an Engaged Audience
CycleTrader.com and our network of four niche powersports sites - 
ATVTraderOnline.com, PWC-TraderOnline.com, SnowmobileTraderOnline.com, and 
Walnecks.com - have over 170,000 vehicles from across the nation. 

Vehicle Listings
• National selection of new and pre-owned vehicles from dealers and private sellers.
• Multi-media listings, including video and photos, help buyers view every angle of 
the motorcycle.
• Multiple options for riders to make contact when they’re ready to buy including 
emailing, texting or calling the seller.

Results
With more than 23 million visitors and 900,000 email and phone leads delivered to 
dealers every year, CycleTrader connects buyers with dealer listings across the 
country through our full website, mobile site, tablet site, and mobile apps.  As the 
premier powersports classi�eds site, CycleTrader has more than 300,000 more unique 
visitors than our closest competitor (comScore, December 2011).

Over 20 Years as the 
Premier Powersports Marketplace

Top 20 Searched Manufacturers

1. Harley-Davidson
2. Honda
3. Yamaha
4. Kawasaki
5. Suzuki
6. BMW
7. Ducati
8. Triumph
9. Victory
10. KTM

11. Big Dog Motorcycles
12. Buell
13. Can-Am
14. Aprillia
15. American Ironhorse
16. Indian
17. Moto Guzzi
18. Big Bear Choppers
19. Custom Built
20. Boss Hoss
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Our advertisers receive the combined power of our �ve websites covering
every powersports vehicle available on the market. With a national reach,
you can target consumers in our powersports community.
(Source: Omniture, December 2011)

Reach Over 1.3 Million Serious Buyers

 Monthly
Visitors

 Monthly
Pageviews  

1.3 Million 15 Million

250,000 2.1 Million

73,000 560,000

48,000 364,000

60,000 380,000

 

 

 

 

 

Strength in Numbers
Cycle Trader is a division of Dominion Powersports Solutions, a 
network of end-to-end business solutions for the powersports 
industry. Consumers trust our brands to deliver easy and reliable ways 
to find the information they need to make an educated buying decision.  
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Audience Profile

Know Your Audience
CycleTrader.com’s audience has 
buying power! 

Over 45% of CycleTrader.com’s 
audience has a household income 
of $60,000 or more.
(Source: comScore Media Metrix, Oct 2011)  

73.5%

26.5%

GENDER

FEMALEMALE

1

9.7%

2

24.0%

3

24.2%

4

22.8%

+5

19.3%

HOUSEHOLD SIZE

< $25K

$25K - $40K

$40K - $60K

$60K - $75K

$75K - $100K

$100K +

14.5 %

17.5 %

21 %

10 %

14%

23%

INCOME AGE

5.0% 13.8% 22.5% 28.0% 9.8% 17.3% 3.6%

<18 18-24 25-34 35-44 45-54 55-64 65+

From new riders to loyal enthusiasts, CycleTrader.com connects with a focused audience of 
1.3 million unique visitors every month. CycleTrader.com’s national audience is actively 
seeking to buy or sell their motorcycle and represents a variety of backgrounds.

(Source: ComScore, December 2011)
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No Two Advertisers Are Alike.
CycleTrader.com understands that you want to stand out. We’ll work 
with you to create a unique and e�ective campaign to help you 
achieve your marketing objectives.

Homepage
• The 728x90 Homepage Leaderboard
ads showcase your message to
CycleTrader.com’s active buyers as they
enter the site.
• The 300x250 Premier Sponsorship Ad
places your message in front of active
buyers as they are conducting a search.
• Homepage Takeovers appear at the top 
and sides of the page and are usually run 
with ads in the 728x90 and 300x250 ad 
spots for maximum exposure.

Resource Pages
The 300x250 Resource Ads are positioned on 
pages created speci�cally for buyers looking 
for information on insurance, shipping, 
�nance, tours and more. These highly targeted 
ads place your message in front of visitors 
interested in your products and services.

Ad Detail
Target viewers with a 120x600 Ads while they’re 
looking at a speci�c motorcycle. The Ad Detail 
page appears when a visitor picks a motorcycle 
they are interested in. This page o�ers more 
details, pictures, and contact information.

Search Results
• The 728x90 Leaderboard Ads brand your 
company message to active buyers as they are 
looking for their motorcycle. This top-of-the-page 
placement is among the largest and most e�ective 
ad types.
• The 160x600 Skyscrapers are located on the right 
navigation. They o�er e�ective premium placements 
for branding and direct response campaigns.
• Break Through Ads emulate one of the motorcycle 
ads on the page, animates breaking through the ad 
and revealing your message.

Reach Your Marketing 
Objectives

Target
Get in front of powersports 
consumers through national or 
geo-targeted campaigns.

Reach
Reach 1.3 million powersports 
consumers every month.

Advertising Solutions

Break Through
Ads
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Cycle Trader Blog

Advertising Solutions

A Nifty50 Award Winner
CycleTrader.com’s iPhone and iPad 
applications have been recognized 
by the powersports industry. In 
2010 & 2011, CycleTrader was the 
recipient of Powersports Business’ 
Nifty 50 Award.

Mobile Solutions
Over 44% of Americans own a smartphone and consumers are accessing
information everywhere and anywhere. CycleTrader.com’s mobile advertising
solutions put your product right in our consumers’ hands. 
(Source: PC Magazine, November 2011)

Target CycleTrader.com’s mobile audience with 
a 300x50 advertisement on the mobile homepage, 
search results, ad detail and dealer pages.

CycleTrader.com Blog Content
Feature your company’s products and services in 
blog articles. Link to your corportate website or link 
articles to e-commerce websites. Articles regularly 
appear in search results by Google and Bing. Each 
month, one blog article is featured in the Let’s Roll 
e-newsletter, reaching over 95,000 consumers.

Social Media Marketing
Reach up to 15,000 active motorcycle riders and 
enthusiasts. Provide content to be shared through 
our social media channels. Run co-promotions with 
CycleTrader.com and reach thousands of potential 
customers. Email social@cycletrader.com to help 
build your social strategy.

Join Our Active Community

facebook.com/cycletrader

twitter.com/cycletrader

iPad AppiPhone App

Mobile Sites

CycleTrader connects with mobile audiences 
through a mobile site, tablet site, and iPhone & 
iPad apps.
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eNEWSLETTERS
CycleTrader’s Let’s Roll eNewsletter reaches more than 
95,000 subscribers across the United States. The 
eNewsletter features articles, travel tips, new dealers and 
vehicles to keep powersports owners and buyers coming 
back to CycleTrader.com. The eNewsletter offers multiple 
300x250 placements and advertorials.

CUSTOM eBLASTS
Advertisers can send exclusive 
email campaigns to CycleTrader’s 
subscribers through an eBlast. 
With a limited amount of 
advertisers each month, your 
brand will be the sole focus of 
each eBlast.

Dealer Newsletter
The CycleTrader Dealer Newsletter is 
sent to dealers across the nation with 
tips for e�ective marketing. 
Advertisers can target dealers with 
300x250 placements and advertorials.

Advertising Solutions

Targeted Email Marketing
Deliver your message to an active 
audience with CycleTrader.com’s 
eNewsletter and eBlasts

Send us your artwork, or work 
with us on a custom creative that 
�ts your brand. 


